
Ocean Whisper

Pearl White

Soft Dune

A breath of calm. Soft 
blue-green and warm 
white tones wash over the 
senses like sea foam on 
sand. This is the heartbeat 
of SPITI Decor.

A delicate accent. Just 
one note of purity and 
intention—used sparingly, 
but with impact. A 
whisper that makes you 
listen.

Rooted in earth, dusted with 
warmth. Muted terracotta 
and clay tones ground our 
design language, echoing 
stories carved by time and 
nature.

Moonlit Charcoal
Bold contrast, refined power. 
The anchor that makes the soft 
tones sing louder. A visual 
pause—thoughtful, deliberate, 
unforgettable.
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Branding UI/UX Web Dev

About

Project
Problem

Ex isting website lacked a brand visual identity.

Brand’s design ethos was not effectively 
communicated to users.

Website suffered from usability issues, speed issue  
and technical bugs.

These factors disrupted the customer journey and 
reduced engagement.

Brand Strategy 
Visual Identity Design 

UX Research 
UI Design 

Website Development

C omprehensive refresh of brand identity and website.

Define a cohesive visual language: colors, typography, 
and imagery.

Refine the brand’s tone of voice for consistency.

Full website redesign to enhance usability, aesthetics, and 
mobile responsiveness.

Focus on intuitive navigation and a smoother shopping 
experience.

Solution

DIRECT POETIC
We value clarity over flowery language

WITTY SERIOUS
We understated the ironies of life.

INVITING EXCLUSIVE
We're welcoming without trying to be everyone's friend.

OBSERVANT PRESCRIPTIVE
We notice how people live rather than dictating how they should.

CONFIDENT HUMBLE
We're assured about our quality without unnecessary bravado.

Voice & Tone Sliders

Dry Functional 
Positioning Statement:
No Fluff, Just Facts

SPITI makes affordable, well-designed 
décor that’s practical, durable, and built 
for everyday life.

Emotional-Human 
Positioning:
SPITI is the kind of décor you start out with 
and grow up with—simple, reliable, and 
quietly there through all your life changes.

Positioning

FUNCTION

ASPIRATIONAL

AESTHETIC

ACCESSIBLE

"Decor pieces 
that witness 
your life 
unfolding.”


SPITI makes useful and nice-looking 
decor pieces for your home that 
aren’t super expensive. It’s the kind of 
stuff you buy when you’re just starting 
out—but you end up keeping it 
forever. Because it works well, feels 
good to have around, and somehow 
becomes part of your story. Even 
when you grow up, move houses, or 
get fancier stuff, a little bit of SPITI 
stays with you.

Brand Story

Brand DNA

Core Values

Brand Pillars

Brand Positioning

Voice and Tone

User Persona

Color Palette

Ty pography

L ogo Suits

Pattern

Pri mary Packaging

L ogo Mockups

Stationary Mockups

Social Media Grid

Banner Design

O ther Miscellenious design

How UX19 
approaches 
branding

Silvania
P r i m a r y  T y p e f a c e

Usage

Logo  |  Display  |  Heading  |  Captions

It has a modern, minimalist feel, which aligns well with Spiti 
Decor’s ethos of understated elegance and simplicity.
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Poppins
S e c o n d a r y  T y p e f a c e

Usage

Body Text  |  Sub Heads

It has a modern, minimalist feel, which aligns well with Spiti 
Decor’s ethos of understated elegance and simplicity.
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Simple, organic shapes that suggest 

Growth & Evolution

User Persona

We craft user personas 
to better understand 
our audience’s needs, 
preferences, and 
challenges. This helps 
us create more 
personalized 
experiences, refine our 
product offerings, and 
design marketing 
strategies that truly 
connect with our 
customers.

Age: 27(F) 

Location: Mumbai, India Occupation: Network 
manager 

Income: ₹9-12 lakhs/year

Psychographics



Personality: Creative, practical, loves a good 
deal.

Interests: Decor DIYs, cafe-hopping, travel vlogs.

Pain Points: Wants out-of-reach premium 
brands. Hates generic, cheap-looking decor.

Shopping Behavior



Channels: Instagram, Amazon India, small brand websites.

Drivers: Cool designs under ₹5,000, good reviews, fits her tiny space.

Habits: Buys expensive things once a year, swayed by magazines and targeted ads.

Priya Nair

Make her apartment feel like her—co zy, stylish, unique.

Spend smart so she can still afford trips or gigs.

Goals

Age: 34(F) 

Location: Ahmedabad, India Occupation: Online tutor

Household Income: ₹15-20 lakh/year

Psychographics



Personality: Warm, practical, finds joy in small 
upgrades.

Interests: Home organization, budget decor 
hacks, cooking videos.

Pain Points: Limited budget for decor after family 
expenses. 

Shopping Behavior



Channels: Facebook Marketplace, Instagram, ecommerce, local stores.

Drivers: Durable designs under ₹3,000, practiccal for family, looks inviting.

Habits: Shops during sales or festivals, influenced by friends or social ads.

Anjali Patel

C reate a cozy home her family.

Save for kids’ needs while adding style.

Goals

Highlight Variety Early

In categories with a wide product 
range, the first scroll of the 
homepage should display at least 
50% of the main categories. This 
quickly communicates variety, helps 
users navigate faster, and 
encourages deeper browsing by 
showcasing the brand’s full scope 
upfront.

Using Buyer Behavior to Drive 
Collection Strategy

Quantitative insights help identify 
buying triggers, allowing brands to 
create focused collections.   

Small Space Essentials targets 
space-conscious shoppers, while 
Quirky Designs appeals to those 
drawn by the brand’s playful tone—
making the shopping experience 
more relevant and personalized.

Building Trust Through UX

Trust badges, reviews, and FAQs 
reduce buying hesitation by 
addressing common concerns like 
product quality, payment safety, and 
return policies. These elements boost 
confidence and are essential for 
improving conversion rates.

Spotlight best products repeatedly

Featuring top products in standout 
sections like "Bestsellers" or "New 
Arrivals",  helps guide users toward 
popular, trusted choices. It builds 
credibility, eases decision-making, 
and increases chances of 
conversion.

Smarter Hero Banner Behavior

Hero banners should auto-scroll on 
desktop for dynamic engagement 
but pause on mouse hover to let 
users explore without distraction. On 
mobile, the scroll should be manual 
to give users better control and avoid 
accidental swipes.

Easy Coupons

Discount codes should include a 
one-click copy option, making it 
simple for users to apply them 
without memorizing. This small UX 
detail reduces friction and improves 
the chances of completing a 
purchase.

Contextual Product Imagery

Displaying décor items in varied 
backgrounds helps users visualize 
how products fit into different spaces 
and styles. This enhances decision-
making by making the product feel 
more relatable and versatile.

Intuitive Size Guide

We found that sizing in inches and 
centimeters can be confusing for 
some customers, so we created a 
more intuitive size guide.Transparent Policies Upfront

Displaying shipping and return 
policies as dropdowns on the 
product page addresses key 
concerns early, builds trust, and 
helps users feel more confident 
about making a purchase.

Search

Shop All Sale Gifts Vases Planters Small Space Solutions Quirky Designs Kitchen/Dining Essentials Our Story Contact Us

View All Metal Ceramic Under 999 Under 2k Go Zen Go 
Quirky

Material Price Style
Each collection was segmented 
into subcollections based on 
user behavior


