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Translating your moods into 
modes with Eyemode

Eyemode

Mode based Navigation:
We simplified the user flow by organizing products around relatable lifestyle modes (like 
Travel or Party), allowing users to browse in a way that feels intuitive and emotionally 
relevant to their real-life moments.

Reduced Cognitive Load: By maintaining consistent layouts across product and collection pages, we helped users feel more in control, reduced 
the mental effort needed to explore different categories, and made the website’s user flow easily adaptable.

[Home Page] [Website Navigation] [Mood Wise Navigation]
Navigate to Mood Wise 

Collection Page

Our Research:

We analyzed color palettes, typography, layout structures, 
and banners across competitor websites to understand how 
leading brands craft visually distinctive and engaging 
interfaces. We went through user flows, navigation and 
conducted focus group discussions to understand the ideal 
consumer journey on the website.

Challenge:

Based on our research, we found that most eyewear brands only touch on lifestyle modes. 
None of them build the core shopping experience around it. That insight led us to ideate a 
truly mode-based experience for Eyemode. It represents different offline lifestyle modes 
like travel, party, sports, and so on in a way that emotionally connects each consumer with 
a specific eyewear category, helping customers to see themselves in those moments and 
build a deeper connection with the brand.

Pain Points:

To make each customer to resonate with a particular mode

Not get overwhelmed with choices or making the experience feel completely unfamiliar

Navigating them to an environment where they can resonate with a mode without 
creating fatigue and navigation complexity.

Solution:

We created a mode-based shopping experience that helps customers explore eyewear by 
lifestyle situations using clear navigation, relatable visuals, and simple content. This made it 
easy for them to find the right product while building a stronger connection with the brand.

UX Fundamentals used
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Brand

Guidelines

Brand Story

Logo Story

E M

We start with two letters.

E and M.

The logo cleverly integrates the letters "E" and "M," which 
come together to symbolize the reflection seen on the lenses 
of eyeglasses. This unique design not only represents the core 
concept of vision but also carries a subtle, thoughtful twist—
when viewed differently, the letters spell "ME," emphasizing 

individuality and personal identity. The EYEMODE text is 
rendered in a custom font that complements the bold appeal 
of the logo, creating a cohesive and modern visual identity.

Tagline: 

CLEAR SPACE

Minimum Size

1x 
Acceptable 2x 

Preferred

CLEAR SPACE

The minimum space around the Eye Mode logo is defined by 1x the 
height of the letters in "Eye Mode". All supporting copy and graphic 
elements must maintain this distance in all applications to ensure 
clarity and impact.
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Brand Story

Brand Pillars
Innovation



What it means: Pushing boundaries in design 
and functionality.



How we show it: Unique frame designs, 
innovative materials.

Premium Quality



What it means: Exceptional craftsmanship and 
materials.



How we show it: Attention to detail, superior 
comfort.

Personal Expression



What it means: Frames that reflect individual 
style.



How we show it: Diverse styles for different 
modes.

Style that stands out



What it means: Eyewear that boosts self-
assurance.



How we show it: Designs that draw positive 
attention.
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Here are some brief guidelines for the usage of the primary 
typeface
- Usage in the Heading

Eyemode

Eyemode
Eyemode
Eyemode
Eyemode

Typography

Brand Story

Formal Casual

Serious Playful

Classic Trendy

Warm Cool

Bold Subtle

Direct Storytelling

Elite Inclusive

Sophisticated Fun

Affordable Luxurious

BRAND VOICE
Our communication 

style is:



Sophisticated yet approachable

Confident and inspiring

Personal and engaging


Story-driven and evocative

BRAND TONE

Brand Story

brand Positioning

Eye 
mode

2. W
hy?

3. How?

1. 
W

ha
t? That moment of attention 

makes people feel special, 
stylish, and in control of 
their fashion game.

By offering trendy, eye-catching frames, 
Eye Mode creates those 


"let me see!" moments that every person 
subconsciously craves.

People want stylish, 
premium eyewear to 

be appreciated.

Brand Story
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Home Page:

We categorized the products into various modes to make the customer navigate 
easily to different modes according to their needs. For this, we created sub-
sections for the modes in the collection drop-down in the top navigation.

We also gave the options Shop All, Sunglasses, and Eyeglasses, so that if a 
customer wants to shop without getting into any modes, they can easily 
navigate to that.

We introduced a section on the homepage where the customer can also get a 
look and feel of the modes and navigate to that collection accordingly.

Product Page:

K eeping the same layout for all the product pages, we introduced various 
elements like a set of images and banners similar to the mode related to the 
mode, so that the UX flow stays simple according to the user habit and the 
UI gives the feel of the mode for which the customer came in.

We changed the website content according to the modes, like strong, 
appealing taglines and subtext which builds a connection with the product.

There was a usage of 20+ icons in total for the product pages for each 
mode, as each product page is unique to the modes themselves. 

We used multiple icons ; for example, we used icons for Polarized, UV 
Protection, Fashion Friendly, and Comfort Fit for Travel Mode.

Collection Page:

 Like the product page, we kept the layout of all 
the collection pages the same and designed the 
banners based upon different modes with the 
same motive to create a feel for different modes

UI Fundamentals used

Guided Layout

Designed the layout to guide 
users through important 
sections

Brand 
Consistency

Used brand colors to maintain 
overall brand consistency in 
the website

Section Spacing

Maintained proper spacing 
between sections for visual 
clarity

Contrast 
Accessibility

Ensured proper contrast for 
better readability and focus

Readable 
Typography

Decided typography that is 
clean and easy to read

Scannable 
Design

Kept the overall design easily 
scannable for quick navigation

Thank You


