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Project Overview 01

Elaara creates elegant, everyday jewellery in 925 silver 
with 18K gold plating. Designed for modern women, 
each piece blends timeless style with lasting quality.
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Branding Consumer Research

Logo design Visual identity

Research Wireframes

UI Design Web development
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Problem & solution 03

Problem
Even though demi-fine jewelry is 
becoming more and more popular, 
consumers are still uncertain about 
their purchases due to imprecise 
material details and poor 
craftsmanship communication. A 
fragmented purchasing journey is 
produced by many brands' cluttered 
navigation, inadequate categorization, 
and weak trust signals.



By providing a clear, elegant, and 
seamless digital experience, Elaara 
aimed to establish credibility and 
differentiate itself from competitors.

UX Improvements
The goal of Elaara's user experience was to 
simplify shopping and build confidence. We 
added reviews and gifting filters, improved 
navigation for quicker discovery, and 
highlighted product quality with clear details 
and badges to increase transparency and 
provide a seamless, secure purchasing 
experience.

UI Enhancements
Elaara’s UI was elevated to feel modern and 
luxurious. We used clean layouts, soft tones, 
and refined typography to reflect the brand’s 
elegance. Key touchpoints like banners, 
product grids, and icons were redesigned for 
clarity and impact creating a seamless, high-
end look across the site.
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Aa

Age- 26 

Location- Delhi 

₹50,000/month

Style: Sharp, structured, modern 


Works intense hours, weekends split 
between art galleries and quiet downtime. 
Lives in neutrals and clean lines. Wants 
jewellery that complements without 
commanding—wear and forget.


Why ELARA



Silver with gold's luminosity that elevates without overwhelming. Sophistication that 
keeps pace with her life.

Seeks:



Expensive look, lightweight feel

Seamless Indian-Western transition pieces

Refined style without the fuss

Riya Kapoor

Gold being too formal for daily wea r

Quick-fading trendy accessories

Lack of premium minimalist options

Frustrated by:

Age- 32 

Location- Hyderabad 

₹70,000/month

Style: Understated, classic Indian with 
contemporary edge 


Balances career, family, and active social 
life. Thoughtful gift-giver who believes 
jewelry should be special but practical. 
Values longevity and intentional design.


Why ELARA



Hits the sweet spot—refined craftsmanship, meaningful presentation, luxurious finish. 
Personal yet premium, whether self-purchase or gift


Seeks:



Premium-feeling  gifts without the gold 
price tag

Versatile styling options

Brands with polish and substance

Megha Rao

G old's prohibitive cost for casual 
gifting

Lackluster silver options

The either too-festive or too-basic 
divide

Frustrated by:

Website design 08

SHOP NOWSHOP NOW

One 
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All 
Place

Launch campaign 09

Hero Banner: Emotional Hook with Instant Action

Aspirational messaging (“Shine in 
Every Moment”) paired with clear 
CTA (“Shop Now”) builds emotional 
connect while driving immediate 
navigation. Strong first impression, 
minimal friction

Curated Collections Over Clutter

Collections like The Pearl Edit or 
Maison Amethyst offer mood-led 
exploration over category 
overwhelm. This mirrors user intent 
better than traditional filters — 
enhancing discovery through 
storytelling.

Visual Education for First-Time Buyers

The “Why Elaara Feels Different” 
graphic breaks down product quality 
in a user-friendly way — simplifying 
demi-fine nuances for hesitant 
shoppers.

Trust Elements That Feel Native

Badges (“Gold Plated”, “Skin Friendly”), 
real customer reviews, and a clear FAQ 
section increase confidence without 
disrupting the visual flow. Subtle, yet 
effective trust layering.


Content Touchpoints to Close the Loop

Blog and Instagram feed add depth 
post-scroll. Styling tips and UGC 
subtly drive engagement, SEO, and 
post-purchase stickiness.

Clear Pricing & Offers

Discount, savings, and dual CTAs 
("Add to Bag" + "Buy Now") enhance 
conversions.

Trust Elements

Badges (Skin Friendly, Gold Plated), 
customer reviews with real photos, 
and quality comparisons reassure 
new users.

Intent-Led Merchandising:

 “Complete the Look” and “You May 
Also Like” boost AOV through smart 
bundling.

Certification Highlighted

Clear display of BIS hallmark & 
certification builds trust, especially 
for first-time buyers.

Strong Visuals

Trust and tactile appeal are 
increased by using high-quality 
product photos, including close-ups 
and on-model shots.


