
The Challenge
Lab‑grown diamonds are still new to many buyers. The brand needed to:



Look and feel luxurious without alienating first‑time buyers. 
Build trust instantly. 
Create a visual identity that feels as timeless as fine jewelry but also modern enough for a digital audience.

Branding UI/UX Web Development

Logo
We designed the logo with the intention that it would speak for the brand on its own. Inspired by the 
sharp edges of a diamond and the letter ‘A’ for Aurelia, we integrated diamond motifs into the design — 
creating a mark that feels premium, elegant, and clearly reflects what the brand stands for.

The UI Challenge
Buying fine jewelry online is already a big step — and with lab-grown diamonds being a newer concept for 
many, building trust was the key.

What we need to solve?
Clarity: What makes Aurelia different? 


Ease: How do we help people explore without overwhelming them? 


Emotion: Can we make the experience feel special and personal, not just transactional?

UI Approach
We designed the entire experience to feel clean, warm, 
and reassuring — from the homepage to checkout.

We Focused on Trust on the banner itself

C ertified diamonds 


Hallmarked gold 


Free shipping 


15-day return 


Lifetime exchange

See Tutorial Option

We gave both the “Size Guide” and “See Tutorial” 
option in the product image to simplify the user’s 
buying process and easier understanding of how to 
determine the size of the ring they are going to buy.

Built-In Trust, Right Where It Matters

On every product page, Aurelia puts trust front and 
center — certified jewellery, lifetime exchange, 7-day 
returns, and only VVS–VS diamonds. These aren’t 
hidden away in policy pages or footers; they sit right 
beside the product details, where customers need 
them most.

It’s a subtle but powerful way of saying, “We stand by 
what we sell.” By making these promises visible at the 
point of decision, Aurelia removes doubt, builds 
confidence, and turns hesitation into action.

Divided Price Tiers

Price tiers (under ₹20K, ₹40K, ₹60K) are visible in the 
homepage, making luxury accessible.

Minimal navigation

The simple, uncluttered top navigation makes it easy for shoppers to jump straight to what they’re looking for 
— whether it’s a collection, a best-seller, a gift, or the latest offer making the user flow seamless

Our Approach
With Aurelia Diamonds, our goal was to create a brand and website that felt premium, elegant, and easy to 
trust. The logo combines the letter “A” with subtle diamond elements to reflect beauty and craftsmanship. We 
used rich colors, refined fonts, and warm visuals to bring out the feeling of modern luxury.

On the website, we kept things clean, clear, and conversion-friendly — adding features like Shop by Budget, 
consultation options, and visible trust markers to make shopping simple and reassuring.

The result is an experience that looks beautiful, feels personal, and helps people buy with confidence


